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TARGET REACH IT DO IT

YOUR AUDIENCE ANYWHERE EFFICIENTLY BETTER & FASTER

FIRST-PARTY OMNICHANNEL AUGMENTED

IDENTITY ADVERTISING INTELLIGENCE
MANAGEMENT

INTEGRATIONS
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H1 2023 HIGHLIGHTS

UTIQ CARBON FLOW ACTIONABLE ADVANCED
PARTNERSHIP REDUCTION REALIZATION ANALYTICS VIDEO VIEWABILITY

_____________________________

REDUCE YOUR
ADVERTISING
CARBON FOOTPRINT

ith-Advanced Viewability
trics for Vi leQ Ads

; o y .
-+ r Tai al n actions* - LY
.l Deliver only
\ ] your ads have more impact
Wi adform
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H2 2023 HIGHLIGHTS

DATA
ACTIVATION
EXPANSION

ALL IN AUGMENTED FIRST-PARTY WITH TRUE

FOR FLOW INTELLIGENCE CONTROLS ID FUSION OMNICHANNEL

adform FLow \\ ,



TOP TOPIC(S)
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BUY SIDE FEATURES
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 Optimization towards the
Campaign Goal

J Actionable analytics based
 Three optimization degrees

 Visuals of final impacts
on your setup

J Possibility to
Apply/Optimize Manually

adform FLow

RECOMMENDATIONS

Evolution of Actionable Analytics

Optimise against:

Optimize Settings (1 programmatic line items)

TR ecpm

5EUR

(lsct7 days) (lsst7days)

Viewability Rate

70%

Domains &Apps

r domains ans

Remove lowest performing items

Safe v 10items

s based on your target KPIs and Adform will automati

Decrease of bid multiplier by 20%

Safe v 10items

Filterby  01/01/2023-02/02/2023 ¥

Apply the recommendations to automatically adjust the settings that will help you reach your target KPIs. Read more

ically implement the adjustments. You

Increase of bid multiplier by 20%

Decrease Bid Multiplier by 20%

Unaffected @ Increase Bid Multilier by 20%

~  safe

i Balanced

7 Aggressive

Optimise Manually

Schedule

nually.

ptians for schedule bas

KPIs and Adform will automatically imp!

Remove lowest performing items: @)~ Safe | Balanced 7 Aggressive

Auto-Recommendation  ([lC] A

lement the adjustments. You can alse

Optimise Manually

Affected KPIs ©

Kbz Potential Collective Impact
® viewabilityRate Positve
Neutral

econ Negative

Show More
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BUDGET RE-ALLOCATION

SETTING ORIGINAL NEW

Pacing Type: ;

BF Start date: 2022-11-01;

BF End date: 2024-12-31;
Budget Flights

Period type:;

Budget lock: ;

Parent budget setting: True;

1/28/2023

Pacing Type:;
BF Start date: 2022-11-01;

J Hands-free and Completely

1/23{29‘2.3. Budget Flights Budget amount: ;
Period type:;
S a e Budget lock: ;

Parent budget setting: True;

D Completely transparent > Performance  3/05/2020- 11/05/2020 ~

J Measurable improvements

Viewable Rate (%) CTR (%) Reach (%)

80% 15% 10%
Avg 84% (+8%) hvg 14-’4-! Avg 11% (+1%)
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TAG MANAGEMENT

F A ser: Lapricosa v X Ca x Active v X x Allv %
X 20f360v | Edit v Preview Export  Delete | Unpause B rejected B sent
[ Cleaner, faster, more
) TYP STATUS ( t> St
7 ] ' : Approved
. t t v 02.07_Test_Client_Name_2018_display_order . 6309368  RIB Active or [ Notsupported Bp @Bo o 07/03/2020 1421 B : e 1
I I l e ra ed Limited Scope Continuous ae 5309368 Image 07/03/2020 14:21 0 Eip [ Rejected: 86 (inventory sources) 2
: 0 j 3
. : Q
Premium whitelist w+ 7309368  Scheduler 07/03/2020 14:21 B Epk
- - » Reason of rejection: 2
eW DUIK edIt operations bt oty o e Gk e wsamon B D BDE ~ esvedosmtionsi
sufficient brand notification: 18
Client Name SE_domain.de_RoS e 3300368 Image 07/03/2020 14:21 B Epk Autotest (DNT)
Homepage Generated
D . t . t t - & 1269_7861_wf_nod7_b6039_htmis_gdn_at se 4909368 RIB 07/03/2020 14:21 B @D ] ju_test_inv_stc_2 (DNT) 2 SAIQ-1
- o5 _test_inv_src_
Reintroducing auto-tagging - e
Client Name SE_domain.de_RoS_449 103/ e 2y B B
Client Narmie SE_domain.de_Ros 8304889  Scheduler 07/03/2020 14:21 B @k RIB2HEBTV
Viestilehdet
nd RTB Approval Status s B0
e . Vitava Labe Media
Agency_Client_Name_CH_AGNS_JUN17 . 430938 RIB Active 07/03/2020 14:21 B Dk Autotest (ONT) u 2
Homepage Generated
TR_18_11_C_M_E_K_A_Mass/Massbite 2.0 e 4396833 RIB Active 07/03/2020 14:21 B @b Ju_test_inv_src_2 (ONT) s (1
Improve
Agency_Client_Name_CH_AGNS e 4502990  RTB Active 07/03/2020 14:21 B0 EE® i w2
.
C reat I V e re p | aC e m e n t Agency_Client_Name_CH_AGNS_JUN17 e 430938 RTB Active 07/03/2020 1421 BDoEED B o2 4
TR_18_11_C_M_E_K_A_Mass/Massbite 2.0 =+ 4396833 RT8 Active 07/03/2020 14:21 BoE@EDH B 2 @
Agency_Client_Name_CH_AGNS e 4592990  RTB Active 07/03/2020 14:21 BDopEnD 6 1 2
Agency_Client_Name_CH_AGNS_JUN17 4909368 RTB Active 07/03/2020 14:21 B EEH A 1 2
2 } 0y G @B t set
Data Management Platform TR18.11C_M_E_K.A_Mass/Massbite 2.0 4396833 RI8 07/03/2020 1421 DoED Not sent )« s
Buy-Side Platform =
Agency_Client_Name_CH_AGNS e 4592990  RTB Active 07/03/2020 14:21 Do EEno Not sent Al w2
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 Deal management
reimagined

O Full picture of each deals

] Deal troubleshooter
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DSP DEAL TROUBLESHOOTER

Back

200K

100K

40K



PROGRANMMATIC AUDIENCE LAYER

DMP FEATURES IN DSP

‘f? 0 & flow.adform.com

All Audiences My Account My Audience

My Audience m Cancel s
Audience 1D Ownerin

2007469 travel_all...
AUDIENCES General  Audiencebullder  Direct Pixel
P KPls
pr— on )
General Information ~ How is this calculated? Read more in
o our Help Center.
Account Name My Account Name TolUiDs  Lookalike UiDs
- - 0 0
Professional audience
0
Audience 1D
I I l an a el I I e n t to O I Audience Name My Audience Open Audience Compasition to leam
more about the audience.
Status (@) Active Inactive Composition
. .
Work within Adform e ’
Forecasting
. Frequency 1
Universe
our Help Center
Estimated Audience
1D Fusion ~ :

Enable an ID Fusion for audience targeting, measurement and reparting across all devices, browsers and publishers. Read n

(o |

Lookalike ~

Data Management Platform

Buy-Side Platform Lookalike extension adds caokies from the pool of Adform's profiled UIDs with similar qualities ta the ariginal UIDs. Read more

Supply-Side Platform B
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FLOW: CREATIVES

adform <~ @ HeM > Overshirt 2021 > All ads NeD S

Filterby: | Advertiser: H&M v Campaign: Overshirt 2021 v

X 20f8 v| Edit  Preview Assign To Line Ite CopyTo  Duplicate  Download  Archive : Delete

NAME E v i LANDING PAGE EDITED STATUS
. g
i l H&M Overshirt_160x600 o Image 160600 27K8B MFE httpss//hm.com/hyb.. 06/08/2021 ® Unassigned H
fideo Tot E
N I
. . o S Hem overshin 300,250 e Image 300x250 29KB MFE httpss//hm.com/hyb... ?s/ox‘znu ® Unassigned
I l I l B Auni 06/08/2021
U I f I e d W O r kf I O W S a d = § v Overshin 2smas0 - Image 250250 99KB MFE https://hm.com/hyb.. “/ / ® Unassigned
=) INVENT
- 06/08/2021
Promo_Overshirt_2021_1_1920x1080 “+ InStream 102011080 3511MB/ 25 sec MFO https://hm.com/ove... i ® Published
B2 ADVERTISE
06/08/2021
I Promo_Overshirt 2021 2 1920x1080 =+ In-Stream 19201080 3.328MB /255ec MFO https://hm.com/ove... . ® Published
06/08/2021
C . T . I P promo_overshirt_2021_3 1920x1080 “* InStream 19201080 3312MB/25sec MFO https://hm.com/ove... “/ ! @ Published
reatlve ||U|||b“a| S a—
> Hﬁ 20210813 Overshirt DE “ Dynamic Ad Setup i 108 ® Published
:
> ™ Overshirt_Promo_Summer_2021_980x240 s Sequential Rotator 980240 MFE 0502 2021 ® Published

1

Assigning creatives to line
items

adform FLow 10



DEDICATED WORKFLOW
SUPPORTING PG TRADING

All Car Advertiser Campaign Create Programmatic Line Item

SAVE CLOSE
Programmatic

Guaranteed Mode

General Inventory Banners

LINE FTEM DETALS

PROGRAMMATIC GUARANTEED MODE Line Item Details ~
SCHEDULE

PROGRAMMATIC BUDGET

BUVING ALGORITHM

Laes

Programmatic Guaranteed Mode ~

O UX improvements for
scaling self-service PG

Turn o this linmitem with & Read mor

o W

u S ag e Schedule v
Programmatic Budget v
Buying Algorithm v
Labels v
Adgap ID W

adform FLow
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SELL SIDE FEATURES

adform rFLoOwW



O Automate your deals
 Optimize with ease
 Activate when in demand

O Easier inventory
management

O Bulk inventory updates
O Third party integrations

adform rFLow

3uy-Side

+ Ad Tags

+ Advertisers

+ Campaigns

+ Demand Side Platform

+ Site Tracking

+ Third Party Ad Server
Alerts T
Delivery Indications @ £

sell-Side

+ Internal
Clients
Comments
Global Buyers 2.
Inventory Forecasting &
Live Preview &
Placements %
Pricing Rules .
Publishers &
Targeting Rules &

Creative Management Platform

+ Ads Management

+ Banners Management

+ Banners Settings

+ Creatives Management

+ Dynamic Creative Optimization

Assets T

Pricing Rules

Created by Team Applications Foundation
Contact the developer

Deal Pricing Rule View API

PUBLIC DEAL AND INVENTORY APIS

Expand Operations

Get collection of rules

Deal Pricing Rule API Show/Hide  List Operations
E Iviiseller ricing ySource/{ ySourceld}/dealPr lles
POS Iviiseller/d: T gRules/i ySource/{| ySourceld}/d T gRules
DELETE AN d T g ySource/{i ySour }d T gRules/{ruleld}

Ivi/seller/dealPricingRules/inventory Source/{inventorySourceld}/dealPricingRules/{ruleld}

U Iviiseller ricing! ySource/{i

ySour

Y

ricing Kruleld}

Iviiseller

ySource/{

[} (2}
m
- ] -

Implementation Notes

Update specified rule.
OAuth 2.0 Scopes:
https://api.adform.com/scope/api.pricingrules

Response Class (Status 200)
Updated rule

iel Example Value

“name": "Deal Pricing Rule #1",

"status”: “active”,

"priority”: 1,

"priorityStatus”: “"completed”,

"updatedAt™: “2017-07-04T13:32:27.329400:00",
“inventorySourceId": 3479,

ySour

Id}/d ricingRules/{ruleld}

Create new rule

Delete rule

Get specified rule

Patch rule

Update pricing rule
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ENHANCED VIDEO REPORTING

Home Inventory  Campaigns  Deals  CreativeApproval  Stats&Reports

Q Analytics  CustomReports

fmm—m———— Video duration Favorites Placement Viewability @ [ - pas0dsys v | [ 00/08/2023-07/09/2023
1
:
1 Analytics
1
——————a Performance
[ Display Performance ® Available Impressions ~ @ Viewable v Vst YesrMonth  Dste
L} 0 - .
===+ <@ Viewable impressions Campargn Dty R , R
Campaign In Time < s —_—
1 - e o — — _— — =
' Technical Performance O —— ——— \ 2
. P ' Campaign Geography
Video insights i [ompeen ™ =
nventory Delivery
: Branding 541
' . . Real Time Bidding
Jmme e @ Quartiles of completion Cross Demand
oue02s 15082023 21082028 270812023 oz002028
1 Traffc Evaluation
: Billing = RN | N
' Technical Publisher  Placement
1 Inventory Geography
! Inventory Technical Per...
' Invento ry viewabi ity Placement Viewability Placement Avalable Impressions ¢ Measurable Viewable Viewable (35) Average Visibility Time (sec.) Total Visibility Time (sec.)
: el o I I MTVuutiset.fi Artikkelivideo 16:3 Vertikaalivideo 2:16 mobi-Uutiset 10,578,372 [} 0 .00 0.00
N Uutiset native-2 10,387,505 4313 2,902 1163 33,738.95
Scheduled Analytics
1 Etusivu native-2 9,579,268 5,875 4,861 82.74% 10.43 50,708.39
: News HB mobile leaderbeard-2 9,060,023 691,890 501,747 T2.52% 13.09 6,567,152.49
I Uutiset MOBI-1 ATF ylapaikks 300%300/300%431 (mobile leadarboard-2) 8,627,389 2,090,462 3,521,837 70.57% 12.02 49,374276.73
1 News HB mobile section-break-1 8,342,634 56,443 14,806 26.23% 7.39 109,421.70
' View-throu g h rates News HB mobile in-content-2 5291509 226,34 165807 75.69% 925 1543,383.19
Etusivu native-3 8,148,040 232 145 62.50° 6.22 902.13
Etusivu native-4. 8,145,651 1,282 910 70.83% 1138 1035170
Frontpage HB desktop skyscrape: 7,535,280 2420671 2306363 95.20% 2096 £5,357,058.12

123 4 s First Last

TOTALS 531,778,036 127,794,188 89,798,379 70.27% 1488 1,335,085,450.65

adform FLow 23



IDENTITY & DATA
FEATURES
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UPCOMMING FIRST-PARTY ID
AUDIENCE FEATURES

N

 Multiple your potencial
audience reach

J Understand your audience >
composition better

 Extend your audience with
first party lookalikes

adform FLow
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